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Agenda 
• Intro of ABC National Comms Team 

• ABC National Resources 

• Upcoming Media Calendar 

• Best Practices: 
o ABC of Wisconsin- Candidate endorsement 

o ABC Empire State Chapter- Letters to the editor/local project labor agreements 
(PLAs) 

o ABC Greater Houston Chapter- Chapter awards/member coverage 

• Opportunities to gain coverage 

• Challenges to gaining traction, merit shop issues to defend 

• Q & A 

• Suggestions for future webinar topics/volunteers for 

presentations 

Please MUTE your phones and DO NOT put us on HOLD 
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ABC National Public 
Affairs Staff 

• Jeff Leieritz 
o Senior Media Relations Manager 

• Francis Lowe 
oCommunications Manager 

• Donna Reichle 
o Senior Director, Public Affairs 
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ABC National Resources 
o Weekly Clips 

o Vision for Listerv 

o Media Relations Checklist 

o Media Lists 

o News Release and Advisory Templates 

o Issues Talking Points 

o Crisis Communications Resources 

o State-Level Unemployment Data 

o 2016 ABC News Opportunities Calendar 
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News Releases 
Do Don’t 

• Include a date and 

contact info 

• Pitch in your headline 

• Prioritize your statement 

• Send in body of email 

or through vendor 

• Link to your website 

• Include opt-out 

• Post to social media 

• Use a needlessly long 

subject line  

• Reveal your distribution 

list 

• Send in the middle of 

the night 

• Insult your audience 

(includes social media) 
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News Release vs. Media 
Advisory 

Release Advisory 

• Announces news, 

awards, 

endorsement, 

position on issue, 

etc. 

• Includes a quote 

• Consider including 

background info  

• Invites press to 

attend and cover 

an event 

• Minimize 

background info 

• Include Who, What, 

When, Where and 

Why summary 
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State-Level Economic 
Data 

• State-level data is 
unique-to-ABC 
o State-level 

unemployment 
released at end of 
each month 

o Construction 
contribution to state 
GDP is annual (Aug.) 

• Build relationships 
with local business 
editors 
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Chapter Best Practices 
• Nick Novak, ABC of Wisconsin- 

Candidate Endorsement 

• Brian Noonan, ABC Empire State 

Chapter- Letters to the Editor/PLAs 

• Jasmine Swoope, ABC Greater 

Houston Chapter- Chapter 

Awards/Member Coverage 
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Executing a Successful 
Media Event 

Political Endorsements 
Nick Novak 

Director of Marketing & 
Communications 

ABC of Wisconsin 

nnovak@abcwi.org 

608-244-5883 
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Scheduling the Event 
• Securing time on the candidate’s schedule 

• Securing a location for the event 
o Preferred media market? 

o Weather conditions (An outside event in Wisconsin in 
October could be 75 degrees or 5 degrees…) 

o Safety precautions (Are hardhats needed?, etc.) 

• Securing a speaker to announce the endorsement 
o Chapter President? 

o Chapter Board Chairman? 

o Representative from the member’s jobsite? 

• Invite members to the event 
o A crowd always looks better 
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Inviting Media 
• Send out a media advisory 2 or 3 

business days in advance 

• Invite local media (TV, Radio, Print, 

etc.) 

• Invite statewide media (if applicable) 

• Don’t have a media list? No Problem. 
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Sample Media Advisory 
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After You’ve Sent the 
Media Advisory 

• Follow up is key 

• The business day before the event 
o Call the media outlets that the media advisory 

went to 

o Don’t have phone numbers? No Problem. 

• Call and/or email reporters you 

know in the area 
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Day of the Event 
• What should you bring? 

o ABC branded signs/banners 

o Microphone/Speaker system 

o Do you need a mult box? 

o Podium? 

o Hardhats 

o Business cards 

o Still camera and/or video camera 

o Copies of the press release announcing the 
endorsement  

o Typically a joint release with the campaign 

• Check coordination laws 
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Questions? 
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Media Plan for Blocking Joint 
Sewage Treatment Plant PLA 

• The Message: Attaching a PLA would hurt dozens of 
local businesses hundreds of local employees and 
would cost more to taxpayers. 

• Press Conference  
o ABC will coordinate press conference outside of the joint 

sewage treatment plant  

o Invite local media to the event 

o Invite ABC staff, local contractors and employees to 
attend and participate with signs, etc.   

• Op-Ed 
o Have a contractor submit an Op-Ed to the Press & Sun 

outlining how the attachment of this provision would 
impact their small business and  employees 

 

Earned Media 
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Earned Media (continued) 
• Letters to the Editor 

o Submit 10-12 letters to the editor from the following:  

• Local Contractors: How this will impact my business and why I 
won’t bid 

• Employees: Can’t work on a project in my backyard that I’m 
paying for  

• Taxpayer: Why are we paying more and excluding local 
workers? 

• Editorial Board 
o Bring 2-3 local contractors that will be impacted to meet with the 

editorial board at the Binghamton Press & Sun to discuss the issue 
and why it impacts local businesses, taxpayers and employees 

• Radio 
o Chapter president and a local contractor will go on air with the 

Bob Joseph show to discuss this issue and how it impacts local 
taxpayers, local businesses and local workers.  
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Paid Media- Mail & Social 
• Direct Mail 

o “Don’t Flush our Money Down the Toilet”  

o ABC will send a targeted mail piece to residents of the City of 
Binghamton pointing out the added costs attributed to a PLA  

• Social Media- a cheap way to reach a very targeted audience 

o Ad Campaign 

• ABC will run a social media campaign highlighting the 
taxpayer waste and exclusion of local workers and businesses 
that result from a PLA. We will run ads and boosted posts on 
social media platforms targeting Binghamton and surrounding 
areas.  

o Employee Engagement 

• ABC will coordinate a targeted social media campaign 
aimed at engaging employees and taxpayers. This campaign 
will direct questions and facts at the council through social 
media platforms such as Facebook and Twitter.  
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Paid Media-Radio 

• “Opportunity” 

o V/O 25-35 Male, 30 seconds 

o A $250 million dollar construction project in the 
Southern Tier is a big deal. It will help me support 
my family for a few years. Unfortunately, there’s a 
proposal that could keep me and my co-workers 
off the job. It would take food off my table and 
put my family in jeopardy. Why would anyone 
support a plan like that? My future, my family's 
future, rests in the hands of the City a Council. 
Please call them and tell them you support ALL 
local workers and say NO WAY to a PLA. 
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Results 
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Questions 
Brian Noonan 

Director of Communications 

Associated Builders & Contractors 

Empire  

State Chapter 

Noonan@abcnys.org 

(315) 404-5015 
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ABC Houston’s Five Steps 
to Obtaining Coverage 

1. Establish a look & feel for press releases or media alerts 

o Provide templates to members  

2. Build a relationship with media outlet reps 

o Especially smaller, industry related publications 

3. Invite media to the event as a personal guest 

o Offer exclusive interviews as a sweetener if applicable 

o Segment your media list 

4. Follow-up, follow-up, follow-up 

5. Use Social Media, blog posts (www.abchouston.org & 

www.buildhoustononline.com), & internal publications 

to keep your ABC brand present & connect with media. 
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Social Media 
Campaigning 

Utilize handles (#ABCHelpsMe)  

Important to utilize analytics  
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Pushing through external 
printed publications & online 

blogs 



Results 
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Questions? 
Jasmine Swoope 

Marketing Coordinator  

Associated Builders & Contractors of 

Greater Houston 

J.Swoope@abchouston.org 

(832)389-5114 Direct  

(713)523-6222 Office 
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Opportunities and 
Challenges 

• What issues do you want to be 

more vocal about in the media? 

• What opportunities are available 

to increase coverage? 

• What issues do you typically field 

media inquiries on? 
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Wrap Up 

• #ABCMeritShopProud 

• National Connections Link 

• Leieritz@abc.org, 202-905-2104 

• Topics for future calls/webinars 
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